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Skype's Vision

Enabling the world®s conversations
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Skype product lifecycle
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Enabling and benefiting from trends
Time Spent on Communications Broadband Penetration
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Pluralism?
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Pluralism?

Affordability, Simplicity, Choice, Innovation and Free Expression

Breaking down barriers with affordable and simple to use
communication choices for consumers and businesses

Greater choice by integrating voice, video and data for the
Information society citizen in the EU

Software Innovation made possible by the neutral architecture of the
Internet for any company to offer applications, content or services

Free expression enabled through unlimited voice, video, file transfer,
Instant messaging, etc
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Why are we here today?
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Policy Considerations?

Pro-Consumer, Pro-Innovation, User Empowerment and Openness

e Maintain a pro-consumer and pro-innovation policy so that consumers
and businesses can continue to enjoy unrestricted and functional
access to the Internet.

e Consumers should be free to use the bandwidth they pay for, in the
way that they choose.

* Prevent blocking, degrading or discriminatory practices as these are
anti-competitive and goes against innovation and consumers.

« Ensure that the Internet remains open from the point of view of service
providers and consumers.

© 2007 by Skype. Commercially confidential. Slide 9



Network Neutrality
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Skype and Network Neutrality

Independence, Winners/Losers and Flexibility

* Network independent nature of Skype means network neutrality is
fundamental to its future success

* The free market made the choice for a new consumer product such
as Skype to grow exponentially and become successful.

* Preserving flexibility to allow for product differentiation and
accountability for unreasonable service or product discrimination
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Conclusion
Make the World a Smaller Place
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